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CHARACTERISTICS OF GEM OF THE STOCK EXCHANGE OF HONG KONG LIMITED (THE “STOCK
EXCHANGE” AND “GEM”, RESPECTIVELY)

GEM has been positioned as a market designed to accommodate small and mid-sized companies
to which a higher investment risk may be attached than other companies listed on the Stock
Exchange. Prospective investors should be aware of the potential risks of investing in such
companies and should make the decision to invest only after due and careful consideration.

Given that the companies listed on GEM are generally small and mid-sized companies, there is a
risk that securities traded on GEM may be more susceptible to high market volatility than
securities traded on the Main Board and no assurance is given that there will be a liquid market in
the securities traded on GEM.

Hong Kong Exchanges and Clearing Limited and the Stock Exchange take no responsibility for the contents of this
report, make no representation as to its accuracy or completeness and expressly disclaim any liability whatsoever for
any loss howsoever arising from or in reliance upon the whole or any part of the contents of this report.

This report, for which the directors (the “Directors’, each a ‘Director’) of Icon Culture Global Company Limited (the
“Company’) collectively and individually accept full responsibility, includes particulars given in compliance with the
Rules Governing the Listing of Securities on GEM (the “GEM Listing Rules’) for the purpose of giving information
with regard to the Company. The Directors, having made all reasonable enquiries, confirm that to the best of their
knowledge and belief, the information contained in this report is accurate and complete in all material respects and
not misleading or deceptive, and there are no other matters the omission of which would make any statement
herein or this report misleading.
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FINANCIAL HIGHLIGHTS

MERE

Nine months ended 30 September

HBZ9HA30HILNEA

2021 2020 Change
2021 5 20205 )
RMB’000 RMB000 %
ARMTF T AREFT %

(Unaudited) (Unaudited)

(REEEFRZ) (RAE &%)
Revenue M W g () 129,267 168,172 -23.1
Gross profit e E R 18,400 68,972 -733
Profit for the period HA 38 ) ) 1,399 42,811 -96.7

Note: Hiat -

A revenue of approximately RMB61.3 million arising from
various contracts entered into by the Company and its
subsidiaries (together, the “Group”) in 2019 (the "2019
Contracts’) was recorded during the nine months ended
30 September 2020, when there were no legal uncertainty
regarding the Group's performance obligations and ability
to collect the considerations. This was a one-off event
resulted in a high base of the financial results for the third
quarter of 2020, while the Group considered it was not
directly related to the performance of 2020. If this one-off
event was excluded, revenue, gross profit and net loss for
the nine months ended 30 September 2020 would be
RMB106.9 million, RMB7.7 million and RMB3.2 million,
respectively.

During the nine months ended 30 September 2021 (the
"Period"), benefited from the recovery of macro-economic
from the novel coronavirus disease 2019 (the “COVID-19")
pandemic as well as thanks to the Group's continuous
market expansion, revenue achieved a steady growth of
21.0% as compared to the corresponding period in 2020,
and profit for the Period recorded a turnaround to profit if
the one-off event mentioned above was excluded from the

results of the corresponding period in 2020.

HZE2020F9A30BENEASGBHOAREIEER
TR ARBARRIREMB AR (HERE
B R 2019FFT U HZHEH([2019FEH]) - A
SEERHERTRKERBEREE DA ERETAER
THEEM o BTy — RIS - R 2020 FE=FEF M
BEENSES - MASERAIIIEE 2020 FH %K
IRE MR - WAk El M — RSB BE 20205
9A30BIEAMEA @ s EFRBERFELH A
ARBE1069EHETL  ARBI7EELRAREZH
&IT e

REZE2021F9A30HIENER(HABE))  ZER
TR BB 1 2019 FF 3 B S AR R 5 75 9% ([ coviDp-19))
FIRE - ARBEARNEEFEERTES - Wig Ll
—IRMEE MR 2020 FRIEAZE TSI - WEE 20205
FIHARS R IE 0 21.09% - BN ERRT S M85 % ) o
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FINANCIAL HIGHLIGHTS
M=

Revenue for the nine months ended
30 September 2021 (RMB'000)
BZ2021F9A30H
IEh@EAKE(ARETT)

Public relations ("PR"),

O”'Fﬁe mEdi? marketing campaigns
advertising services and other services
B LR EER T AxmE(AE) -

BTN HOR AR

20.2% 2442

1.9%

Traditional offline media
advertising services
BT
B R
100,674
779%

Revenue for the nine months ended
30 September 2020 (RMB'000)
#ZE 202049 A30H
IENEA Y (AR TFIT)

PR, marketing

Online media campaigns and
advertising services other services
B LR RS RS R EHES

5484 REMARH
33% 370
0.2%

Traditional office media
advertising services
Ba TR
EERE
162,318
96.5%
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MANAGEMENT DISCUSSION AND ANALYSIS

THBEWRR S H

BUSINESS REVIEW

The Group is an integrated multimedia advertising
and marketing solution service provider based in
Guangzhou, the PRC. We are committed to
developing advertising strategies, identifying and
sourcing the most appropriate advertising resources,
and executing integrated marketing solutions for
our clients to maximise the effectiveness of our
clients’ branding and product promotion, and at the
same time drive sales of our clients’ products.

For the nine months ended 30 September 2021, the
Group recorded a revenue of approximately
RMB129.3 million, representing a decrease of 23.1%
as compared to the corresponding period in 2020.
Excluding the impact of the revenue from the 2019
Contracts of approximately RMB61.3 million (the
one-off event as mentioned in the section headed
“Financial Highlights” above), the Group's revenue
for the Period increased by 21.0% as compared to
RMB106.9 million in the corresponding period in
2020. Such increase mainly resulted from the
gradual easing of the global pandemic and the
growing development of the digital economy,
coupled with the continued expansion of our
market layout and the enhancement of our service
capabilities.

E3dm) -
FEBR-—RURTEBENNGEESZERBES
LE2HEBRTRRGEER  BORFPHIE
Fiﬁfﬂ’i A RRERAENESER B
TRAEEHEBATER  REMATEFPHMIENE
uugﬁ%xﬁ(%m)(ﬁﬁxﬁ(ﬁﬁ RIS EPE
mAYIHE -

HZE2021F9HA30BIENEA - REBEEFU
HHOARE1203E & T - B2020F F H T &
231% : BB 2019FEHWEHARB613EHE
To( Bl (B2 ] — &P ATt M — IR B )
VRE - ASE K EINIREE 2020 F R EIA A
Eﬁ%mwﬁ{%ﬁiﬁzm%o BHEREER

REFEIBELSERN - HFLEBTEEE - N
R APIAY T 35 Hi BT T 3 K LA R B PR AR TS A
JIIEEFTEN ©
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MANAGEMENT DISCUSSION AND ANALYSIS

THEWRR S H

With the increasing influence of online and social
media on consumers’ purchasing decisions and the
wide-spreading popularity of digital marketing in
the advertising industry, the Group responds to the
trend of the industry development and focuses on
exploring the market potentials of the full-scope
digital marketing services. During the Period, the
Group has transformed its business from traditional
marketing services to comprehensive marketing
services. Based on the characteristics of various
types of prime Internet platforms, the Group has
developed integrated marketing strategies,
performed new media operations and provided live
e-commerce operations and short video production
services. By combining practical and theoretical
approaches, leveraging product recommendation,
brand promotion, marketing effectiveness
evaluation, and ultimately achieving product sales,
the Group has been constantly exploring the
business development and profit model of multi-
platform online marketing.

The Group has created a new department, focusing
on online and social media platforms such as Douyin
(£1) and TikTok. By covering the entire process and
chain of the live streaming business, including live
broadcast planning and execution, short video
production, and in-feed commercial advertisement,
the Group strives to build a multi-platform Internet
marketing company with live streaming e-commerce
service. During the Period, revenue from online
media advertising services amounted to RMB26.2
million, an increase of RMB20.7 million from RMB5.5
million in the corresponding period in 2020. For the
first nine months of 2021, revenue from the online
media advertising services segment accounted
for 20.2% of total revenue, an increase of
16.9 percentage points as compared to the
corresponding period in 2020.

2021 FE=FEEEWE
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MANAGEMENT DISCUSSION AND ANALYSIS

THBEWRR S H

PROSPECT

Looking ahead, taking the distinctive advantages in
creative planning and media resources, the Group will
continue assisting traditional brands in transitioning to
digital marketing to help them create new sales
scenarios and expand their sales channels to achieve
seamless cross-platform linkage. Meanwhile, by
combining our “Creative + Media” services, the Group
will help clients with newly established brands to open
up showcasing channels in traditional media and
optimise their communication strategies, as well as
supporting their growth from “internet celerity
economy” to “sustainable long term business” model,
so as to further enhance customer stickiness and
continuously obtain greater investment in marketing
budget from clients.

Although the uncertainties towards the
development of the COVID-19 pandemic remain
high, the Group will timely and dynamically adjust
strategies to be in line with trends under the
environment where opportunities and challenges
co-exist, so as to attain an active and favourable
position in the industry. The Group will continue to
increase the comprehensive investment in the
business, actively expand high-quality media
resources, continuously promote strategic
transformation, gradually expand and stabilise the
business layout in the live streaming e-commerce
field, and build dedicated service teams suitable for
brand customers in different industries. Based on
the integration of the new e-commerce operation
model and the traditional marketing model for
brand promotion, the Group can provide customers
with better all-round services of “brands awareness,
marketing effectiveness and sales volume
achievement’, so as to enhance the corporate value
of the Group and continuously bring long-term
benefits to the shareholders of the Company.
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MANAGEMENT DISCUSSION AND ANALYSIS
EREAWE SR

FINANCIAL REVIEW

Revenue

During the Period, the Group recorded a turnover of
approximately RMB129.3 million, representing a
decrease of approximately RMB38.9 million or 23.1%
(nine months ended 30 September 2020:
approximately RMB168.2 million) as compared to
the corresponding period in 2020. Excluding the
impact of the revenue from the 2019 Contracts of
approximately RMB61.3 million (the one-off event as
mentioned in the section headed “Financial
Highlights” above), the Group's revenue for the
Period increased by about 21.0% as compared to
the corresponding period in 2020. The increase was
mainly due to the improved service capabilities to
our clients, especially for the online media
advertising segment. During the Period, revenue
from online media advertising services amounted to
RMB26.2 million, increased by RMB20.7 million from
RMB5.5 million in the corresponding period in 2020.
Revenue from the online media advertising services
segment accounted for 20.2% of total revenue for
the Period, increased by 16.9 percentage points as
compared to 3.3% in the corresponding period of
2020.

Gross Profit and Gross Profit Margin

During the Period, the Group recorded gross profit
of RMB18.4 million (nine months ended 30
September 2020: RMB69.0 million), and gross profit
margin was approximately 14.2% for the Period (nine
months ended 30 September 2020: 41.0%). The
decreases were mainly due to a majority of the costs
for the 2019 Contracts were recognised in 2019,
therefore drove up the overall gross profit and gross
profit margin for the nine months ended 30
September 2020.
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MANAGEMENT DISCUSSION AND ANALYSIS
EREAWE ST

Excluding the impact of the one-off event from the
2019 Contracts (which was mentioned in the section
headed “Financial Highlights” in this report), the
Group's gross profit for the Period increased by
about RMB10.7 million as compared to the
corresponding period in 2020. The increase was
mainly due to the Group's improved capabilities to
serve our clients.

Other Revenue

Other revenue amounted to approximately RMB3.2
million for the Period (nine months ended 30
September 2020: RMB0.98 million). Other revenue
for the Period was mainly attributable to the PRC
government incentives of RMB2.0 million and
preferential tax policy for value-added taxes.

Selling Expenses

Selling expenses for the Period amounted to
approximately RMB7.4 million (nine months ended
30 September 2020: RMB1.7 million). The increase
was mainly due to the increase in purchases of data
analysis service from the Group's strategic partners
for the new business in multi-platform online
marketing.

Administrative Expenses
Administrative expenses for the Period amounted to
approximately RMB11.3 million (nine months ended
30 September 2020: RMB10.3 million). The increase
was mainly due to the professional service fee
incurred during the Period.

Income Tax

Income tax amounted to approximately RMB1.1
million for the Period (nine months ended 30
September 2020: RMB14.3 million). The decrease
was mainly due to a decrease in gross profit.
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MANAGEMENT DISCUSSION AND ANALYSIS

THEWRR S H

Net Profit

Net profit amounted to approximately RMB1.4
million for the Period (nine months ended 30
September 2020: RMB42.8 million). The decrease
was mainly due to a decrease in gross profit.

Excluding the one-off event of the 2019 Contracts as
mentioned in the section headed “Financial
Highlights”, net profit for the Period recorded a
turnaround from loss to profit, representing an
increase of net profit by RMB4.6 million from net loss
of RMB3.2 million.

DIVIDEND

The board of the Directors (the “Board”) has
resolved not to declare the payment of any dividend
for the Period (nine months ended 30 September
2020: Nil).

USE OF PROCEEDS AND COMPARISON OF
BUSINESS OBJECTIVES WITH ACTUAL
BUSINESS PROGRESS

The shares of the Company (the “Shares”) were
initially listed on GEM by way of share offer on 14
January 2020 (the “Listing” and the ‘Listing Date”,
respectively) and the Company completed the share
offer of its 4,500,000 public offer Shares and
40,500,000 placing Shares, with a par value of
HK$0.01 each at an offer price of HK$1.39 per Share.
The net proceeds from the Listing (the “Net
Proceeds”) after deducting the underwriting
commission and related listing expenses payable by
the Company, were approximately HK$30.6 million.
Having considered the business environment and
the development of the Group, the Board resolved
to change the use of the unutilised Net Proceeds as
set out in the announcement of the Company dated
11 September 2020 (the “Announcement’). Please
refer to the Announcement for details of the change
in the use of the unutilised Net Proceeds.

2021 FE=FEEEWE
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MANAGEMENT DISCUSSION AND ANALYSIS
EREAWE ST

The table below sets forth the breakdown of the T2 & 51742021 4F 9 A 30 B Fr 13 7018 % 58 ) #t
intended use and the timeline for utilisation of the & fA#k 2 Bh BRI R BA4N
Net Proceeds as at 30 September 2021:
Remaining
Revised balanceofthe  Expected
allocation Amount unutilised timeline
Original of the Net utilised up to NetProceeds  tousethe
intended Proceeds(as 30 September asat  unutilised
useofthe disclosed in the 2021  30September  NetProceeds
NetProceeds ~ Announcement) (note4) 2021 (note4)
R0
FERaEE  EaonE 9A308 RAHKBA
frgsE WETAR 9A30E  HABAME FEIEREN
FENRL (AMEAE BBRLE FEFE  BHREX
HERZ FiE) (Hi#4) AN (2]
HKS000 HKS000 HKS000 HKS000
FiEr FiEr &7 TET
Increase coverage of ourexclusive & BEREIN AR 16722 1459% 1459 - Notapplicable
out-oFhouse (‘O0H’) and BARMMEAR)) TER
online advertising resources by (TF)RBE
acquiring additional BEERH
resources (Note 1) BEHEWH)
Expand our business coveragein - EARFNELEET 8882 - Notapplicable  Notapplicable  Notapplicable
growing regionsand spectiums  SERPHIE RIBAFT &R TER  TEB
of senvice offerings RtRBNEE
Enhance the big dataplatforms B AEET 4 1960 2960 2507 453 December 2021
(Note ) (W) W15 128
General working capital —heEds 3063 3,063 3,063 - Notapplicable
TER
Prepayment and/or deposit of BIEEERNEN - 10010 10010 - Notapplicable
online advertising FER/ Skt TER
resources (Note 3) (W)
30627 30627 30,174 453
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MANAGEMENT DISCUSSION AND ANALYSIS

THEWRR S H

Notes:

The Group has entered into agreements with
suppliers for additional exclusive OOH and online

advertising resources.

The Group has continued to enter into agreements
with strategic partners and started to purchase data
analysis service to revamp the big data platforms.
The Group's big data platform has been optimised
and put into trial operation. Related training has
continuously been provided to the staff to improve
the Group's customer services.

The Group has made prepayment and/or deposit
on advertising resources to enhance its ability to
meet customer demand for online advertising and

achieve the goal of continuous business growth.

The Net Proceeds were used and are proposed to
be used according to the intentions previously
disclosed.

2021 BE=FFEHEEWE

AEERERERRE BEARSHEIEER
SRR EEEER

REBEEBEEEA RN LG - WK
BEBUIED TR ETREIRT A BUE -
AEENABETACETELCRARZAE
17 RSAEBEAESTMNE TRIERE
Al LARFAREENE PRGNS -

AEBEEXNESEERNENRER, 2R
& NEBENREPBLESHRMEE
EREVHEREENRE -

S RIRFRERIRERTREER B & A 2
ABRULER -
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBH

CORPORATE GOVERNANCE

Our Directors recognise the importance of good
corporate governance in management and internal
procedures to promote and ensure accountability.
The Company's corporate governance practices are
based on principles and code provisions of the
Corporate Governance Code as set out in Appendix
15 to the GEM Listing Rules (the “Corporate
Governance Code’). During the Period, the
Company has complied with all applicable code
provisions of the Corporate Governance Code.

MODEL CODE FOR SECURITIES TRANSACTIONS
The Company has adopted a code of conduct
regarding securities transactions by the Directors on
terms which are the same as the required standard
of dealings set out in Rules 5.48 to 5.67 of the GEM
Listing Rules.

Following the specific enquiries made by the
Company with each of the Directors, all Directors
confirmed that they had complied with the required
standard of dealings and code of conduct regarding
securities transaction during the Period.

COMPETING INTEREST

During the Period, none of the Directors, or the
controlling shareholders or substantial shareholders
(as defined in the GEM Listing Rules) of the
Company or their respective close associates (as
defined in the GEM Listing Rules) had engaged in or
had any interest in any business which competes or
is likely to compete, either directly or indirectly, with
the business of the Group and which requires
disclosure pursuant to Rule 11.04 of the GEM Listing
Rules, nor did they have any conflict of interest with
the Group.

TEER
EERACEBE LA REF I EETRITEE
ERURERBREENER N - AR AIHD
EERERIDENGM LR B S+ R ATEL
EELT (XSRS AR &
163 RANERR - AQBIEESFEE R
B BT i R ST AIEOC »

BHERZHEESTA
AARERMEBESTETESRINIT AT
Al - ERFREEGEM E T AR R 548 B 567 16 F
RS HFEARER -

FRRMBZESELREERE  2BEFH
RESENAHE —BETRZBTEY LA
BHRZHHTTRT -

FEHE R

KRR AAREERERBERREEZRR
(EZAGEM EMRRAD REEXGEEBEA
(£ 3% FGEM LT3 BI) B S R AN SR [ 22 75
B S MR R 5 2 AT BE R R B T RV
BRNZEXHTREERD - M FEBHES
JAIRIEGEM E R AIE 1104 TIABEE - &S
MRS B A M S E 2R o
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMEH

PURCHASE, SALE OR REDEMPTION OF THE
COMPANY'’S LISTED SECURITIES

Neither the Company nor any of the subsidiaries
purchased, sold or redeemed the Company’s listed
securities during the Period. Neither the Company
nor any of its subsidiaries had issued or granted any
convertible securities, options, warrants or similar
rights or exercised any conversion or subscription
rights under any convertible securities, options,
warrants or similar rights during the Period.

SHARE OPTION SCHEME

A share option scheme (the “Share Option
Scheme’) was conditionally adopted by the
Company on 11 December 2019, with an effective
term of 10 years from the Listing Date. The terms of
the Share Option Scheme are in accordance with
the provisions of Chapter 23 of the GEM Listing
Rules.

There were no outstanding options as at 30
September 2021. No share options had been
granted, agreed to be granted, exercised or
cancelled or lapsed under the Share Option Scheme
during the Period.

2021 FE=FEEEWE

BE HEREEARE LHES

RAHRE ARRAREMBEARMEREE -
EXEOARRNE LEHES o KD E REAAMN
BN R AN AR AR B AT R AR ] AT B A
7 HIRE - RREESBCUER - IERITEE
Al EgmE s - B - AREERE 2 TS
BERRBEREN SRR -

B8

AREA2019%12 A 11 BE IS ERAEEIET
EN(EmETE ) XA LTABAEL
F o BRI EERTYRIRGEM E TR B 5B 23
BEREETAL ©

R2021F 9308 « MERITFEIBAME - NHA
- BEERECBERBRRESSRL  RAE
B fT{E RSk R -
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBH

DIRECTORS’ AND CHIEF EXECUTIVES’
INTERESTS AND SHORT POSITIONS IN SHARES,
UNDERLYING SHARES AND DEBENTURES

As at 30 September 2021, the interests and short
positions of the Directors and chief executives in the
shares, underlying shares and debentures of the
Company or its associated corporations (within the
meaning of Part XV of the Securities and Futures
Ordinance (the "SFO")), which were required (a) to
be notified to the Company and the Stock Exchange
pursuant to Divisions 7 and 8 of Part XV of the SFO
(including any interests or short positions which
they were taken or deemed to have under such
provisions of the SFO); or (b) pursuant to Section 352
of the SFO, to be entered in the register referred to
therein; or () to be notified to the Company and the
Stock Exchange pursuant to Rules 5.46 to 5.67 of the
GEM Listing Rules were as follows:

ESRESTRAERRS HERORE
EETHES AR

MR2021F9A30H  EERESTTHRABRAE
DA EEEAE (& R ESF LS KD ([#
HEREESEE ) FXVED) B - BRI &
EEFERHES @) RIBEEHFMBAEEME VIS
7R 8D EBEMGANT R FTERS RAR
(BREESREESRAEKRIZEGEXEEIE
R BHENTMESIAE) b RIEE
E R EIED FE 326 B R ZIEFTIEN &R
AR EZE KR - 30 BRIFEGEM LT AISE
546 % 567 {RBME AR 7 MR P i o Kok
BT

Approximate

Number of percentage of
Capacity/nature of Shares held shareholding (%)
Name of Directors interest (Note 1) (Note 5)
BAER
BERGEE A7 (%)
EEpA B My (KtaF1) (Ktzt5)
Mr. Chow Eric Tse To Interest in a controlled 87,750,000 Shares (L) 48.75%
("Mr. Chow") (Note 2) corporation
BFiEEsE Rt EE kR 87,750,000 B &5 (L) 48.75%
(TA%E(HaE2)
Mr. Lau Tung Hei Derek Interest in a controlled 13,500,000 Shares (L) 7.5%
(“Mr. Lau") (Note 3) corporation
B SEE ZiEHEE R 13,500,000 A% A% 17 (L) 7.5%
(TBI%E)(HaE3)
Ms. Cai Xiaoshan Interest in a controlled 33,750,000 Shares (L) 18.75%
("Ms. Cai") (Note 4) corporation
BB 2+ iR EE R 33,750,000 B AR5 (L) 18.75%
(Tg&Lz+])(Mit4)
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CORPORATE GOVERNANCE AND OTHER INFORMATION

EREGRAMEH

Notes:
1. The letter “L" denotes a long position in the Shares.

2. Shining Icon (BVI) Limited (“Shining Icon”) and
Sense One Limited (“Sense One”) are wholly
owned by Mr. Chow. Therefore, Mr. Chow is
deemed to be interested in the Shares held by
Shining Icon and Sense One pursuant to the SFO.

3. Master Connection Limited (“Master Connection”)
is wholly owned by Mr. Lau. Therefore, Mr. Lau is
deemed to be interested in the Shares held by
Master Connection pursuant to the SFO.

4. Focus Wonder Limited (‘Focus Wonder") is wholly
owned by Ms. Cai. Therefore, Ms. Cai is deemed to
be interested in the Shares held by Focus Wonder
pursuant to the SFO.

5. The calculation is based on the total number of
180,000,000 Shares in issue as at 30 September
2021.

Save as disclosed above, as at 30 September 2021,
none of the Directors or chief executive of the
Company had any interests and short positions in
the shares, underlying shares or debentures of the
Company or any of its associated corporations
(within the meaning of Part XV of the SFO), which
were required (a) to be notified to the Company and
the Stock Exchange pursuant to Divisions 7 and 8 of
Part XV of the SFO; or (b) pursuant to Section 352 of
the SFO, to be entered in the register referred to
therein; or (c) to be notified to the Company and the
Stock Exchange pursuant to Rules 5.46 to 5.67 of the
GEM Listing Rules.

2021 FE=FEEEWE

L FE L ERRANEE -

2. Shining Icon (BVI) Limited ([ Shining Icon])
I Sense One Limited ([ Sense One |) 5 &5t A2
BHEAE - Hit - AREREESREBEEGIH
8 A A Shining Icon % Sense One ¥ /& # J% 15
BEER -

3. Master Connection Limited ([ Master Connection |)
HREIEEREHRE - Bt 2IEEREBEESF R
HA & 165145 48 A 5 Master Connection 15  #9 %
MDA o

4, Focus Wonder Limited ([ Focus Wonder |) 5%
TREHE - B BLTREFHRAEK
B4 48 B Focus Wonder 3% 78 K i 19 Hh 8 5 4

25 o
m

5. AT ER2021F9A30H B BTG BE
180,000,000 fi% °

B EXATIREESN  R2021F9A308  EF
RARBZERITRABBMERERR R KEFM
HESEE (FERES REE G XVER) BAR
7 BEARDIEEZERES @ RIZES L
ERFIEXVBET RSN EHANEG AR A L
RETMEAER AR O RIEFAFREE
RO 352 1R B R R & IRFT IR B Rt A E
iz AR S (ORIEGEM LT R AIEE 546
ZE567 1AM ARNA A R R TR T A i s &

KB o
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBH

SUBSTANTIAL SHAREHOLDERS’ AND OTHER
PERSONS’ INTERESTS IN SHARES, UNDERLYING
SHARES AND DEBENTURES

As at 30 September 2021, the following entities (not
being Directors or chief executive of the Company)
had, or were deemed to have, interests or short
positions in the Shares and underlying Shares, which
would fall to be disclosed to the Company and the
Stock Exchange under the provisions of Divisions 2
and 3 of Part XV of the SFO or which were required
to be recorded in the register of interests required to
be kept by the Company under Section 336 of the
SFO:

FTERRREMALRRS - HERORE
RERE YRR

202159 A308  LTEE(WIFARRES

HmEITIRA B) RIS AR R AR (5 & 7 A st
RAEBREBEESNBEKRMEXVEE 2R3
D EPRY IR TE B M AR R B R B R BT B FR MO A S K
KB KBLANR BIRIEEF R IR DI 336
IEEBE NSRS CSMANERSEAAE

Approximate

Number of percentage of
Capacity/nature of Shares held shareholding (%)
Name of shareholders interest (Note 1) (Note 2)
BEROEE A7 (%)
RREH B3 Rt (Kiat1) (Ktzt2)
Shining Icon Beneficial Owner 69,660,000 Shares (L) 38.70%
Shining Icon BExnERA 69,660,000 BEAE 15 (L) 38.70%
Focus Wonder Beneficial Owner 33,750,000 Shares (L) 18.75%
Focus Wonder EmBEA 33,750,000 B A& 1% (L) 18.75%
Sense One Beneficial Owner 18,090,000 Shares (L) 10.05%
Sense One EmBEA 18,090,000 B A% 12 (L) 10.05%
Master Connection Beneficial Owner 13,500,000 Shares (L) 7.5%
Master Connection EnEA 13,500,000 A% A& 17 (L) 7.5%
Notes: Hiat -
1. The letter “L" denotes a long position in the Shares. 1. FH L EBERIRDBITFA -
2. The calculation is based on the total number of 2. HEHENR2021FE0A300B E BITARMD &S

180,000,000 Shares in issue as at 30 September

2021.

180,000,000 fi% °
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMEH

Save as disclosed above, no other entities or persons
other than the Directors and chief executive of the
Company whose interests are set out in the
paragraph headed “Directors’ and Chief Executives’
Interests and Short Positions in Shares, Underlying
Shares and Debentures” above, had any interests or
short positions in the Shares or underlying Shares as
recorded in the register required to be kept by the
Company under Section 336 of the SFO.

INTEREST OF COMPLIANCE ADVISER

As notified by Innovax Capital Limited (‘Innovax”),
the compliance adviser of the Company, save for the
compliance adviser agreement entered into
between the Company and Innovax dated 20 June
2019, neither Innovax nor any of its close associates
(as defined in the GEM Listing Rules), directors or
employees had any interest in the share capital of
the Company or any member of the Group
(including options or rights to subscribe for such
securities, if any), which is required to be notified to
the Company pursuant to Rule 6A.32 of the GEM
Listing Rules during the Period and up to the date of
this report.

2021 F=FEEL

B EXPREEN A ERBRKA L (EERA
RARBITRAERIN  HERFN EX[E

%&E@Fﬁﬂl}\é—\ﬁ’\ﬁxfﬁ RN R EEE
R ROR B | — B AR IR AR R
YR mﬂ)\ﬁ AIRIEEH LI EENIZE 336
BEFENELMERSAE

SR ERNER

WMIMARRARERERREFR AR A
B Fr&s RARRIEAIBRFI LB BA
201956 A20 AW & MEER B I - R A HH
REERAREAN AR REAFREEHEA

(EERGEM EMRA) - HEEHEEHEN
AR BEAEBEEAIKE R AR (B2

AREGBAEFLFNBEN(NE)) R L EAE
IREGEM TR RIS 6A 2GR E AR A RIHIHERS ©

SRS
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBH

AUDIT COMMITTEE AND REVIEW OF THIRD
QUARTERLY RESULTS

The audit committee of the Board (the “Audit
Committee’) is responsible for reviewing and
providing supervision over the Group's financial
reporting process, risk management and internal
control system, and providing advice to the Board.
The Company has established the Audit Committee
with written terms of reference in compliance with
the GEM Listing Rules.

The Audit Committee consists of three independent
non-executive Directors, namely Mr. Lee Siu Hang
Foster, Ms. Tam Hon Shan Celia and Mr. Tian Tao. Mr.
Lee Siu Hang Foster is the chairperson of the Audit
Committee. The Audit Committee has reviewed the
unaudited condensed consolidated results of the
Group for the Period (the “Results”) and this report.
The Audit Committee is of the opinion that the
Results have been prepared in compliance with the
applicable accounting standards, the GEM Listing
Rules and legal requirements and that adequate
disclosure has been made.

By order of the Board
Icon Culture Global Company Limited
Chow Eric Tse To
Chairperson and Executive Director

Hong Kong, 12 November 2021

EREEEREHNE=FEXE

EEeR (ERZEC((BREEE)AERE
FMEEAEENBHRERE  BRERER
NEBIEHIRA - WRESSREES - AQF
BN EZEZEES - WBRGEM EMARAIRT
SEBEESE -

BEREZECRBE-RBLIRTER  FK
BELE  BEMLLRABEL - FTREBELE
REVZEGLF BRZESCENLEHE
AEEORREZERAREERA (TRE]) LA
BE - ERZZBEERR REXGENAERE
sHEERI - GEM ETIAR A FORR B E - W EAFH
RAIREE o

FREEGM
RELXAIEBREBERA A
FERHTES
ATE

B 202111 8128

22 Icon Culture Global Company Limited 2021 Third Quarterly Report



The Board is pleased to report the unaudited EHEMAZ §E$§@F$Hﬂﬁﬂﬂd@§??ﬁﬁﬁ
condensed consolidated financial results of the 428 BTG4 » & ([F 2020 F R EALL TR KR
Group for the Period, together with the comparative ~ (F 41T :

unaudited figures for the corresponding period in

2020, as follows:

UNAUDITED CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR LOSS
rEEEOHGFEREER

Three months ended Nine months ended
30 September 30 September
HZ9A30HL=HEA BZ9A30HLAEA
2021 2020 2021 2020
2021 % 20206 202145 2020

RMB'000 RMB000 RMB’000 RMB000

ARETFT AREFTT AREFH AREFTL
Notes  (Unaudited) (Unaudited) ~ (Unaudited) (Unaudited)

Mt (REER) (REER) (REEK) (REER)

Revenue & 2 12,154 61,656 129,267 168,172
Cost of sales HEKA (9,972) (457020 (110,867) (99,200)
Gross profit eS| 2,182 15954 18,400 68,972
Other revenue Hipdrzs 2,450 452 3,230 982
Other net loss HiFEE - (167) - (701)
Selling expenses HERX (5,744) (994) (7,447) (1,749)
Administrative expenses THEY (4,016) (883) (11,289) (10.274)
(Loss)/profit from operations &% (&518) /% (5,128) 14,362 2,894 57,230
Finance costs BTERAR (105) 43) (346) (149)
(Loss)/profit before taxation FR%iA1 (E5i8) /%7 3 (5,233) 14319 2,548 57,081
Income tax FEH 4 1,222 (2,749) (1,149) (14,270)
(Loss)/profit for the period i (E518) /& (4,011) 11,570 1,399 42811
(Loss)/earnings per share =& (E5i8) /&7 6 RMB RMB RMB RMB
ARET ARET ARET ARET
Basic R (0.02) 0.06 0.01 024
Diluted e (0.02) 006 0.01 0.24
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UNAUDITED CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME
FEEEROHGERARAMZERRE

Three months ended

Nine months ended

30 September 30 September
HZ9H30AL=MEA BHZ9HA30HLNMEA
2021 2020 2021 2020
20215 2020 2021 F 20205
RMB’000 RMB'000 RMB’000 RMB000
ARMTFT AREFT AREFR AREFT
(Unaudited) (Unaudited) ~ (Unaudited) (Unaudited)
(REEER) (FREFE) (REER) (REFE)
(Loss)/profit for the period HiRX (518) /%% (4,011) 11,570 1,399 42,811
Other comprehensive HRHMEEKE
income for the period
Exchange differences BEEREE
on translation of:
— financial statements — BINHEB AR
of overseas subsidiaries B HRE - - - 651
Total comprehensive HA2HE
(loss)/income for the (B8R W
period (4,011) 11,570 1,399 43,462
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UNAUDITED CONDENSED CONSOLIDATED STATEMENT OF CHANGES IN EQUITY

kEERAPGAERGERER
Retained
earnings/
Share Share Other Statutory Exchange (accumulated
capital premium reserve reserve reserve losses) Total
RERH/
Rx  ROBE  EtRE  AERE  EXRE  (BHER) &t
RMBO0O RMB00O RMBO0O RMBOOO RMBOOO RMBO0O RMB00O
ANREFT  ARETT ARETT AEEFT AREFT AREFT ARETR
Balanceat 1 January 2021 202151 A1 AL
(Audited) (B&H) 1,59 91,866 (11,907) 7,679 50 18,141 107,425
Changes in equity: BE2E
Profit for the period and total BREFREANGEE
comprehensive income - - - - - 1,399 1,399
Balance at 30 September 2021 202149 A30 A &4
(Unaudited) (REEN) 1,559 91,866 (11,907) 7,679 50 19,540 108,824
Balance at 1 January 2020 20205181848
(Audited) (B8%) -+ 48731 (11,907) 3537 (194) (40448) (281)
Changes in equity: BE2E
Profitfor the period and total BNEFIRZANRER
comprehensive income - - - - 651 280 43462
Issue of ordinary shares BILER 159 $135 - - - - 44731
Balance at 30 September 2020  2020%9 30 A%
(Unaudited) (B2 15% 91,866 (11907) 3597 457 2363 §7912
* The balance represents amount less than RMB1,000.  * ZHRBERTEELRARE 1,0007T

2021 FE=FEEEWE
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EEFEEREFXERGRSRBME

1.

26

SIGNIFICANT ACCOUNTING POLICIES

(a)

Basis of preparation

This quarterly financial report has
been prepared in accordance with the
applicable disclosure provisions of the
GEM Listing Rules. The financial
statements have been prepared in
accordance with all applicable Hong
Kong Financial Reporting Standards
("HKFRSs") which collective term
includes all applicable individual
Hong Kong Financial Reporting
Standards, Hong Kong Accounting
Standards ("HKASs")
Interpretations issued by the Hong

and

Kong Institute of Certified Public
Accountants (the “"HKICPA"). It was
authorised for issue on 12 November
2021.

This quarterly financial report has
been prepared in accordance with the
same accounting policies adopted in
the 2020 annual financial statements,
except for the accounting policy
changes that are expected to be
reflected in the 2021 annual financial
statements. Details of any changes in
accounting policies are set out in note
1(b).

1. FEFFHEE

(a)

mBE %

REFH B RS THIZBGEM £
RAKEAEERTMRR - 815
WERDBEBEFAEEAS SV BHRE
LR ([EBHBHREER]) (B
SEGHMAE((EBETMA
ﬁJ)ﬁﬁ%E’JFﬁ*ﬁﬁﬁﬁ & & B & 7
B &R 2R ZEEA([F
éaﬁﬁ%ﬁﬁﬁhdﬁﬁioﬁ
2021 11 B 12 BERREETE -

KRB ER S R 2021 FF E B IS 3R KR
PR SETECRE BN - ANEE
B 75 3R 5 B 1R BB 2020 F F 5 B 75
MERAMRNO BRI S BURRE -
SRR A BB F B EAKT
1(b) °
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EZFEEREFXMRGRS RBME

1.

SIGNIFICANT ACCOUNTING POLICIES
(Continued)

(a)

Basis of preparation (Continued)
The preparation of the quarterly
financial report requires management
to make judgements, estimates and
assumptions that affect the
application of policies and reported
amounts of assets and liabilities,
income and expenses on a year to
date basis. Actual results may differ
from these estimates.

This quarterly financial report contains
condensed consolidated financial
statements and selected explanatory
notes. The notes include an
explanation of events and
transactions that are significant to an
understanding of performance of the
Group since the 2020 annual financial
statements. The condensed
consolidated financial statements and
notes thereon do not include all of
the information required for a full set
of financial statements prepared in
accordance with HKFRSs.

The financial information relating to
the financial year ended 31 December
2020 that is included in this quarterly
financial report as comparative
information does not constitute the
Company’s statutory annual
consolidated financial statements for
that financial year but is derived from
those financial statements.

2021 FE=FEEEWE

1.

FTESFHERE)

(a) MmWBEEE)
BERENREAFTEUBRER -
BIRENE SRR RRAK

HRA2H AENEE AN
BT SRR B 1B - 3R
B - ER AR T ER S G
FiRR «

REEBBREDEHRGRE T
R R E 2 AR - PR
T B2020F F[Z B 15 iR 3R T A
R HBEEAEE s RRMEBE
BYEMHRS - BALE 5K
KEEWZFL T RIEREE ST
EREARB TR IEREATE Y
—ER -

EARFEEFHERENERLEAR
ME5 2 B BEEZE 2020512 A31
B EFEE 2 HBER - W
RARRIREZTRFE 2 EEFE
mEBBWHE - BhEEEREH
e e
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EEFEEREFXERGRSRBME

1.

28

SIGNIFICANT ACCOUNTING POLICIES
(Continued)

(b)

Changes in accounting policies
The Group has applied the
Amendment to HKFRS 16, COVID-19-
Related Rent Concessions issued by
the HKICPA to this quarterly financial
report for the current accounting
period.

The amendment provides a practical
expedient that allows a lessee to by-
pass the need to evaluate whether
certain qualifying rent concessions
occurring as a direct consequence of
the COVID-19 pandemic (“COVID-19-
related rent concessions’) are lease
modifications and, instead, account
for those rent concessions as if they
were not lease modifications.

The Group has elected to early adopt
the amendments and applies the
practical expedient to all qualifying
COVID-19-related rent concessions
granted to the Group during the
reporting period. Consequently, rent
concessions received have been
accounted for as negative variable
lease payments recognised in profit or
loss in the period in which the event
or condition that triggers those
payments occurred.

1.

FTESFHERE)
(b) EFBEED

AEEERASTHHERFEMB
HEFHEABTBGTMAGAHTEMS
BB R E R E 165 8E
7]+ COVID-19MHEFA S ER ©

ZISFTIRMERER AN FTAME
A BT E B B COVID- 19 15
EEXENETAEREASER
(fcoviD- 19SS ER ) 24
BHEEEET MU IEREET A
EEEEREERALRE -

REEDERERFRERMZSBIIL
RS BRI FASENE
A EHCOVID-19/ERI TR & B R 8
AERETS X - Bt - 2ie
B E SRR E R E K
BEFEE REBERRBAE
WA EAENRALR -
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EZFEEREFXMRGRS RBME

1.

SIGNIFICANT ACCOUNTING POLICIES

(Continued)
(b) Changes in accounting policies
(Continued)

The Group leases advertising spaces
and billboards and an office expiring
from 1.3 to 3 years. During the nine
months ended 30 September 2021,
the Group received rent concessions
in the form of a discount on fixed
payments during the period of severe
social distancing and travel restriction
measures introduced to contain the
spread of COVID-19. The amount of
rent concessions with value-added
tax included was RMB1,002,000 for
the nine months ended 30 September
2021.

There is no impact on the opening
balance of equity at 1 January 2020.

REVENUE

The principal activities of the Group are
provision of integrated multimedia
advertising and marketing media solution
services covering OOH and indoor
advertising platforms, online media and PR
marketing campaigns.

2021 F=FEEL

1.

FTESFHERE)
(b) EFBEEBBH(E)

REBHEABRSMNMES AR —
BHAZ=E - HEHRI3E3FANE
e B E2021F9A308 Ik LA

A BiBH COVID-19E B m I TE
B A R BE K TR HIFE He HARS
rEEESH:EREABETEN
FHTH o EZE 2021 F 9 A30H 1A
@R SRENRNECERSES
AR # 1,002,000 7T °

ﬁzozo@ﬂmm}ié\ﬁﬁ%ﬂ
s
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EEFEEREFXERGRSRBME

2. REVENUE (Continued) 2. Wm(E)
Disaggregation of revenue Wz 5 5l
Disaggregation of revenue from contracts KEABRFANMKSZRTIERBEND
with customers by major service lines is as g
follows:
Three months ended Nine months ended
30 September 30 September
HZE9A30AL=MEA BZ9A30ALNEA
2021 2020 2021 2020
20215 2000 2021 20205

RMB'000 RMB000 RMB’000 RMB000

AE®Frn AREFT AREFT ARETT
(Unaudited)  (Unaudited) ~ (Unaudited)  (Unaudited)

(REER) (KEFR) (KEEK) (REFE)

Revenue from contracts BERNEREER

with customers within F1SHHEEAN

the scope of HKFRS 15 REEFAHNKE
Disaggregated by major BEEZRBENDT

service lines
Traditional offline media BRETHEESRE

advertising services

— acting as a principal —{EATEERA 7,892 61,008 100,674 162318
Online media advertising services 48 |- 1582 (& 4 AR 75

— acting as a principal —{EATEERA 1,836 333 25,703 4,887

— acting as an agent —{EARE 307 154 448 597
PR, marketing campaigns NE - BEEPR

and other services* H iR *

— acting as a principal —{EATEERA 2,119 161 2,442 370

12,154 61,656 129,267 168,172
* Revenue from PR and marketing campaigns * REAAREHEDNNROEHEER
includes revenue of sales of goods. A E .
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EZFEEREFXMRGRS RBME

3. (LOSS)/PROFIT BEFORE TAXATION 3. BRBiIEI(ESB) ER
(Loss)/profit before taxation is arrived at after MR (BB, SN &% T 5 &1\
charging: BER
Three months ended Nine months ended
30 September 30 September
HZ9A30HL=M@A BZ9A30ALNEA
2021 2020 2021 2020
20215 2000 2021 20205

RMB'000 RMB000 RMB’000 RMB000

AE®Frn AREFT AREFT ARETT
(Unaudited)  (Unaudited) ~ (Unaudited)  (Unaudited)

(REEY) (KEEFR) (REEHZ) (FEEFR)

Media costs RN

Costs for PR, marketing NE - EHEDR
campaigns and other services  E A RISH A

Depreciation e

— Property, plant and —WE BER
equipment &
— Right-of-use assets —FREEE

INCOME TAX

No provision for Hong Kong profit tax has
been made for the Period as the Group did
not generate any assessable profit in Hong
Kong during the Period (nine months ended
30 September 2020: nil).

The Group's subsidiaries operating in the PRC
are subject to income tax at the rate of 25%
(2020: 25%) on their taxable income
according to the PRC corporate income tax
laws.

7,920 45653 105,138 94,588
1,592 159 1,854 281
121 229 580 656
66 1425 1,137 4277
FR&Ht

REEBRKNPRKEED BRI M E
RBEF - BRRANERANERBERS
TR (B 22020F9 8308 IEAEAR -
) o

REERFBELLEHNER BRI E
B HAER R AIZE K 25%
(20206 : 25%) BHUHNFTIS TR ©
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
EEFEEREFXERGRSRBME

32

DIVIDEND

The Board has resolved not to declare the
payment of any dividend for the Period (nine
months ended 30 September 2020: nil).

(LOSS)/EARNINGS PER SHARE

Basic (loss)/earnings per share are calculated
by dividing the (loss)/profit attributable to
the owners of the Company by the weighted
average number of ordinary shares in issue
during the Period.

BRE
BEEEHARTERA BN EMRE (B
Z 202059 A30BIEAMEA : &) -

Sk (ER) &R

BREABE) BNDEARRESR
ANREML (B518), 6 R A AR B #17
TR E -

Three months ended Nine months ended
30 September 30 September
HZ9A30AL=MEA BZ9A30ALAMEA
2021 2020 2021 2020
20215 20204 2021 % 20205
RMB’000 RMB000 RMB’000 RMB000
ARETFT AREFTT ARETT AREFrT
(Unaudited)  (Unaudited) ~ (Unaudited)  (Unaudited)
(FEEBER) (FEER) (KEEFR) (FEER)
(Loss)/profit attributable tothe AN BB AJEIG
owners of the Company (B18),/ & H
(RMB'000) (NR®ETT) (4,011) 11,570 1,399 42811
Weighted average numberof B 3{T & @A NIE
ordinary shares in issue T 180,000,000  180,000000 180,000,000 177,864,964
Basic (loss)/eamings per share for R AA B A A
(loss)/profit attributable tothe &1L (518 /" FI4Y
owners of the Company during ~ BREAR (B18),/
the period (expressed B (A%
in RMB per share) ARETLHIR) (0.02) 0.06 0.01 024

The Company did not have any potential
dilutive ordinary shares outstanding during
the Period. Diluted (loss)/earnings per share
are equal to basic (loss)/earnings per share.

AHRE - AR R EAEAAEITEINNE
ERETRaR - REE(ER) B
SRERER(BR),BF -
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